Much like cable or satillite T.V., it is my choice to pay every month for a
service that I find valuable to me. As a traveler, it is invaluable to be a ble
to get instant traffic and weather exactly where I need it. Regular radio is
too slow to realize that as a consumer, I want my radio for music and
information, not to hear some dj talk about personal politics or a viagra
commercial. It is my right to buy XM, and it is XM's right to provide my
demands of music,traffic, weather, and news.
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